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1 Introduction 
The Internet medium, its applications, as well as its user population are changing at an ever increasing speed. Consequently, it is important to keep track of these changes in order to 
optimise your Internet-related objectives. This report contains a detailed analysis of your site visitors in order to be aware of the most up-to-date figures of your online target group. 
 
  
The methodology 

Between mid January and mid February visitors of your site were asked to fill out an online questionnaire related to their Internet attitudes and behaviour and their opinion of your site. These 
visitors have been confronted with a pop-up window asking for their participation. Every visitor also received one of our cookies, to prevent they would be confronted with the pop-up again on 
their following visits. This technology was used in order to avoid an overrepresentation of more frequent visitors your site (lach.nu). 
 

 

The site report 

All the sites that participated in the survey get a detailed overview of the results for their site. This report summarises the results of all 1.585 respondents who were recruited on your site. This 
report gives a extensive summary about 
•  The response context: How many times has a visitor visited your site during the last two weeks  
•  The socio-demographic profile of your visitors: including personal situation, family situation and professional situation 
•  The Internet attitudes of your visitors: their opinions about security issues, marketing issues, personalised sites, e-commerce, and many others… 
•  Use of electronic devices 
•  The webographic profile of your site visitor: including place of use, Internet experience, frequency of use, intensity of use, reasons for use and banner click through 
•  The media behaviour of your site visitor: including use of newspapers and magazines, TV, radio. 
 

 

The E-Shoppers & E-Branding reports: Which Dutch brands score on the web?  Are Dutch Internet users ready for e-commerce? 

This survey was simultaneously conducted on 46 high traffic Belgian sites. The results from the different sites are put together by InSites to get a general view on the Dutch Internet users 
based on a very large total sample. These reports, called the Dutch ‘E-Shoppers’ & ‘E-Branding’, gives a view on the global figures on the same questions as described in this report, and 
expand on following topics; 
 

� E-Shoppers: provides a thorough insight in the online purchasing behaviour of the Dutch Internet users.  How large is this group of online shoppers?  What and how often do they 
order via the Internet?  How satisfied are they about their online purchases? What are their motivations and barriers to buy products online? 

� E-Branding: InSites measures the strength of online brand knowledge of the Dutch Internet users and provides a competitive benchmark.  What is the top-of-mind knowledge, 
aided brand-recognition and active use of online Dutch brands from 18 various branches, such as finance & insurance’s, mobile operators, newspapers & magazines, cars, 
hardware & software, online search engines… 

 
These studies will also allow you to compare and benchmark your own results to the national results. The E-shoppers report is normally sold for 1.500€, which you can now order for 1050€ 
and the E-Branding study for 1.000€ can be bought by you for 650€ because of your willingness to participate.  If you wish to order both reports together we give an additional discount of 
10%, which comes down to 1500€ 
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2 Personal Situation 

 

Gender  What is your gender ? 

 
Education What is the highest degree that you have achieved ? 

 

Age  What is your age group ? 

 
Country In which country do you live? 

 

0% 20% 40% 60% 80% 100%

younge r t ha n 15

15 -  17 ye a rs

18 - 24 ye a rs

25 - 34 ye a rs

35 - 44 ye a rs

45 - 49 ye a rs

50 - 54 ye a rs

55 - 64 ye a rs

65 a nd olde r

Re e ks1 9,8%11,1%19,9%21,2%21,5%7,4%5,2%2,6%1,4%

younge r  t ha n 
15

15 -  17 ye a rs18 -  24 ye a rs25 -  34 ye a rs35 -  44 ye a rs45 - 49 ye a rs50 -  54 ye a rs55 - 64 ye a rs65 a nd olde r

The  Ne t he r la nds
76,7%

Ot he r  Europe a n c ount ry
0,4%

Be lgium
22,2%

Unit e d st a t e s
0,2% Ot he r  c ount ry

0,5%

0% 20% 40% 60% 80% 100%

prima ry e duc a t ion

LTS

MAVO

HAVO

VWO

VMBO

S e c onda ry

HBO

P ost  HBO

Unive rsit y

P ost  unive rsit y

Re e ks1 15,3%6,8%11,1%8,2%5,0%3,6%26,4%12,2%3,7%6,1%1,7%

prima ry 
e duc a t ion

LTSMAVOHAVOVWOVMBOS e c onda ryHBOP ost  HBOUnive rsit y
P ost  

unive rsit y

ma n
65,6%

woma n
34,4%
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3 Professional Situation 
Function (A) What is your function ?  

 

Sector (A) In which sector do you work ? 

 

 
Function (B) What is your function ? 
 

 

 
Sector (B) In which sector do you work ? 

 

0% 20% 40% 60% 80% 100%

e duc a t ion

logist ic s/ t ra nsport

c urre nt ly une mploye d

IT/ c omput ing

f ina nc e  a nd insura nc e s

gove rnme nt , public  se rvic e s

indust ry

I st ill go t o sc hool

ot he r

Re e ks1 2,5%3,0%4,0%4,6%2,7%7,0%8,2%31,0%14,9%

e duc a t ion
logist ic s/ t ra ns

port
c urre nt ly 

une mploye d
IT/ c omput ing

fina nc e  a nd 
insura nc e s

gove rnme nt , 
public  

se rvic e s
indust ry

I st ill go t o 
sc hool

ot he r

0% 20% 40% 60% 80% 100%

bookke e ping/ f ina nc ia l

e duc a t ion

a dminist ra t ive

sa le s a nd ma rke t ing

IT/ c omput ing

t e c hnic ha l

ot he r

n = a ll re sponde nt e s working in a  c ompa ny

Re e ks1 3,5%5,7%7,4%5,1%6,9%14,7%34,0%

bookke e ping/ f ina
nc ia l

e duc a t iona dminist ra t ive
sa le s a nd 

ma rke t ing
IT/ c omput ingt e c hnic ha lot he r

0% 20% 40% 60% 80% 100%

Libe ra l profe ssion

t ourism

he a lt h/ pha rma c y

not -for-profit

me dia , publishe rs

t e le c om

hot e l, re st a ura nt , c a t e r ing

se rvic e s t o c ompa nie s

se lf -e mploye d

Re e ks1 2,0%0,3%4,6%1,3%1,7%1,4%2,1%4,4%4,4%

Libe ra l 
profe ssion

t ourism
he a lt h/ pha rm

a c y
not -for-profit

me dia , 
publishe rs

t e le c om
hot e l, 

re st a ura nt , 
c a t e r ing

se rvic e s t o 
c ompa nie s

se lf-e mploye d

0% 20% 40% 60% 80% 100%

HR

re st a ura nt / c a r t e ring

c onsult ing

re se a rc h a nd de ve lopme nt

me dic a l se rvic e s

logist ic s

ge ne ra l ma na ge me nt

c ust ome r se rvic e

n = a ll re sponde nt e s working in a  c ompa ny

Re e ks1 1,4%3,0%1,5%1,5%4,3%3,5%5,3%2,2%

HR
re st a ura nt / c a r t

e r ing
c onsult ing

re se a rc h a nd 
de ve lopme nt

me dic a l 
se rvic e s
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c ust ome r 
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Number of employees How many people are employed by the company you work for ? 

 

4 Family Situation 
 
Household composition What is your household composition ? 
 

 
 

0% 20% 40% 60% 80% 100%

le ss t ha n 10

10 t o 50

51 t o 100

101 t o 250

251 t o 500

501 t o 1000

more  t ha n 1000

n = a ll re sponde nt s working in a  c ompa ny

Re e ks1 14,2%17,6%10,4%11,3%10,2%8,6%27,8%

le ss t ha n 1010 t o 5051 t o 100101 t o 250251 t o 500501 t o 1000more  t ha n 1000

0% 20% 40% 60% 80% 100%

living a lone  wit hout  c hildre n

living a lone  wit h c hildre n

living t oge t he r / ma rr ie d wit hout
c hildre n

living t oge t he r / ma rrie d wit h
c hildre n

living wit h (gra nd)pa re nt s/ fa mily

ot he r

Re e ks1 11,1%4,0%16,5%35,9%24,2%8,3%

living a lone  wit hout  
c hildre n

living a lone  wit h 
c hildre n

living 
t oge t he r / ma rr ie d 
wit hout  c hildre n

living 
t oge t he r/ ma rr ie d 

wit h c hildre n

living wit h 
(gra nd)pa re nt s/ fa mil

y
ot he r
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5 Webographic Profile 
 
Number of visits  How often did you visit this site within the past week ? 

 

 
Frequency of use  In a normal week, how often do you use the internet ? 

  
 

Internet experience Since when have you been using the Internet (not e-mail) ? 

 
 

Intensity of use On the days that you use the Internet, how long do you use it on average? 
 

 

0% 20% 40% 60% 80% 100%

le ss t ha n 15 min

15 -  29 min

30 -  44 min

45 -  59 min

1 t o 2 h

2 t o 3 h

3 t o 4 h

more  t ha n 4 h

Re e ks1 1,9%11,5%14,1%12,4%30,2%13,0%6,9%10,0%

le ss t ha n 15 min15 -  29 min30 -  44 min45 -  59 min1 t o 2 h2 t o 3 h3 t o 4 hmore  t ha n 4 h

0% 20% 40% 60% 80% 100%

be fore  1996

sinc e  1996

sinc e  1997

sinc e  1998

sinc e  1999

sinc e  2000

sinc e  2001

Re e ks1 10,2%5,8%10,2%21,0%22,0%27,0%3,8%

be fore  1996sinc e  1996sinc e  1997sinc e  1998sinc e  1999sinc e  2000sinc e  2001

e a c h da y
62,4%

se ve ra l t ime s a  we e k
32,7%

onc e  a  we e k
4,0%

le ss t ha n onc e  a  
we e k
0,9%

le ss t ha n onc e  a  we e k onc e  a  we e k se ve ra l t ime s a  we e k e a c h da y

0% 20% 40% 60% 80% 100%

z e ro t ime s

onc e

t wic e

3 t ime s

4 t ime s

5 t ime s

6 t ime s

more  t ha n 6 t ime s

Re e ks1 41,0%17,9%10,8%8,5%5,9%3,8%1,5%10,7%

z e ro t ime sonc et wic e3 t ime s4 t ime s5 t ime s6 t ime s
more  t ha n 6 

t ime s
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Place of use Where do you use the Internet? 
 
When we determined the use of the Internet at home the entire sample was used. For the use at school we 
only took into account the students and for use at work only people who work in a company were taken into 
account. Finally, for the use of the Internet somewhere else the entire sample was taken into account. 

 

Reasons for use For what reasons do you use the internet 
 
  

 
Banner click trough How many times have you clicked a banner within the past 2 weeks ? 
 

 
 
 

not  onc e
54,5%

2 -  3 t ime s
17,2%

More  t ha n 3 t ime s
12,7%

onc e
15,6%

not  onc e onc e 2 -  3 t ime s More  t ha n 3 t ime s

38,6% 53,6% 7,8%

33,1% 33,6% 33,2%

15,6% 49,9% 34,5%

4,4% 12,0% 83,6%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

a t  home

a t  sc hool

a t  work

some whe re  e lse

n (sc hool)= a ll st ude nt s ; n (work)= a ll working re sponde nt s ; n (home )= ent ire  sa mple

never somet imes of t en

0% 20% 40% 60% 80% 100%

only pr iva t e

ma inly pr iva t e

a s muc h pr iva t e  a s profe ssiona l

ma inly profe ssiona l/ st udy

only profe ssiona l/ st udy

Re e ks1 22,9%31,1%38,0%6,6%1,3%

only priva t ema inly pr iva t e
a s muc h pr iva t e  a s 

profe ssiona l
ma inly profe ssiona l/ st udyonly profe ssiona l/ st udy
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6 Internet Attitudes 

Internet attitudes How much do you agree with the following statements 
 
 

 
 

7,3% 25,5% 32,8% 25,2% 9,2%

1,6%3,5% 12,7% 40,6% 41,6%

1,3%2,9% 10,2% 42,9% 42,9%

0,9%1,3%4,1% 39,9% 53,8%

11,4% 29,1% 47,2% 9,8% 2,5%

7,3% 27,4% 42,3% 18,6% 4,4%

6,0% 16,7% 54,4% 18,6% 4,4%

18,6% 27,7% 27,0% 20,8% 6,0%

45,1% 23,8% 21,6% 7,3% 2,2%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Giving your  c re dit  c a rd numbe r  on a  sit e  whe n buying online  is no proble m

Le a ving spe c if ic  pe rsona l da t a  (suc h a s na me , a ddre ss, ye a r  of  bir t h)   on a  sit e  is no proble m.

The  ma jor it y of  t he  e -c omme rc e  sit e s a re  le ga l

I ha ve  c onfide nc e  in e -c omme rc e  sit e s 

E-c omme rc e  sit e s a re  sa fe

I f ind it  ve ry a musing just  t o surf  a round

I like  t o surf out  of  c ur iosit y

I like  t o surf  t he  we b for ne w we bsit e s

Whe n I'm surf ing, I a lwa ys ha ve  a  spe c if ic  goa l in mind (suc h a s f inding informa t ion, buying a  produc t )

t ot a lly disa gre e disa gre e ne ut ra l a gre e t ot a lly a gre e

5,4% 9,1% 29,7% 39,1% 16,7%

8,2% 9,4% 36,5% 36,8% 9,1%

46,5% 22,5% 16,5% 11,4% 3,2%

13,8% 15,7% 18,5% 41,7% 10,3%

50,0% 26,1% 10,4% 9,4% 4,1%

16,4% 16,7% 25,2% 32,4% 9,4%

54,9% 24,1% 14,4% 5,6% 0,9%

14,2% 17,9% 24,2% 35,8% 7,9%

8,8% 11,3% 53,8% 20,8% 5,3%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

I f ind t he  pla c e me nt  of  ba nne rs on we b sit e s a  good ma t t e r

I like  t o le a ve  my pe rsona l e -ma il in orde r t o re c e ive  spe c if ic  informa t ion

I ha ve  no proble m wit h t he  re se lling of  pe rsona l da t a  t o ot he r  c ompa nie s

I ha ve  no proble m wit h f re e  pe rsona l re gist ra t ion in e xc ha nge  for  a c c e ss t o t he  sit e

A c ompa ny I don' t  know, ma y se nd me  una ske d e -ma il

A c ompa ny of  whic h I a m c urre nt ly c ust ome r, c a n se nd me  una ske d ma il

A c ompa ny of  whic h I a m c urre nt ly no c ust ome r, c a n se nd me  una ske d e -ma il

I'm posit ive  t owa rds a  pe rsona l a pproa c h on a  we b sit e

The  se lling/ buying int e ra c t ion of produc t s t hrough t he  Int e rne t  is a  good ma t t e r

t ot a lly disa gre e disa gre e ne ut ra l a gre e t ot a lly a gre e
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7 Media Behaviour 
Magazines (A) Which magazines have you read in the past month ? 

 
Magazines (B) Which magazines have you read in the past month ? 

 

Newspapers Which newspaper have you read in the past 2 weeks ? 

 

  

0% 20% 40% 60% 80% 100%

a  loc a l ne wspa pe r

De  Te le gra a f

ot he r  ne wspa pe r(s)

S p!t s

Alge me e n Da gbla d

Me t ro

De  Volkskra nt

NRC Ha nde lsbla d

Trouw

He t  Fina nc ie e l Da gbla d

He t  P a rool

Ne de rla nds Da gbla d

I don' t  re a d ne wspa pe rs

Re e ks1 46,5%30,9%30,6%21,7%20,2%19,3%11,3%4,9%3,4%3,1%3,1%2,4%6,1%
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re a d 

ne wspa pe

0% 20% 40% 60% 80% 100%

Int e rme dia r

Ma na ge me nt  Te a m

Vrij Ne de rla nd
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De  groe ne  Amst e rda mme r

I don' t  re a d ma ga z ine s

Re e ks1 5,2%4,6%4,3%3,7%3,7%2,8%2,5%1,9%1,5%1,5%0,6%0,6%4,9%
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VT Wone n

Viva

Re e ks1 52,8%25,9%21,6%17,9%16,7%15,4%14,8%14,5%13,6%12,7%12,0%11,7%8,6%8,3%7,1%
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TV Channels (A) Which of the following TV channels did you watch last week (for min 15 min.) 

 

Radio Stations (A) Which of the following radio stations did you listened to last week (for min. 10 ‘)? 

 
TV Channels (B) Which of the following TV channels did you watch last week (for min 15 min.) 

 

Radio Stations (B) Which of the following radio stations did you listened to last week (for min. 10 ‘)? 

 
 
 

0% 20% 40% 60% 80% 100%

Ra dio10 FM

Ra dio1

Cla ssic  FM

Love  Ra dio

Ra dio5

Kink FM

Ra dio4

I don' t  list e n t o t he  ra dio

Re e ks1 9,0%6,5%2,8%2,2%1,5%0,6%0,6%3,4%

Ra dio10 FMRa dio1Cla ssic  FMLove  Ra dioRa dio5Kink FMRa dio4
I don' t  list e n t o 

t he  ra dio

0% 20% 40% 60% 80% 100%

Ra dio538

S kyRa dio

Ot he r  ra dio c ha nne ls

Ve ronic a FM

Ra dio3

Noordz e e  FM

Ra dio2

Re e ks1 39,9%36,5%34,7%25,7%21,4%20,4%13,6%

Ra dio538S kyRa dio
Ot he r ra dio 

c ha nnels
Ve ronic a FMRa dio3Noordz e e  FMRa dio2

0% 20% 40% 60% 80% 100%

NOS

BNN

VARA

Ca rt oon Ne t work

Fox TV

AVRO

NCRV

Fox Kids

KRO

The  Box

VP RO

NP S

EO

I don' t  wa t c h TV

Re e ks1 24,4%24,1%23,1%20,4%20,1%18,5%15,7%15,4%14,8%14,2%11,1%7,7%6,5%0,6%

NOSBNNVARA
Ca rt oon 
Ne t work

Fox TVAVRONCRVFox KidsKROThe  BoxVP RONP SEO
I don' t  

wa t c h TV

0% 20% 40% 60% 80% 100%
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Ot he r  TV c ha nne l

TROS
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MTV

Re e ks1 62,3%59,3%53,1%50,9%44,1%43,8%43,2%39,5%36,7%36,1%28,4%27,8%27,5%

S BS 6Ve ronic aNe d2RTL4Ne d1TMFNe d3NET5RTL5
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8 Electronic devices 
Use of electronic devices Which of the following electronic devices do you have ? 

9 Web Performance Monitor 
Satisfaction How satisfied are you with this web site ? 

Your site has an average score of: 7,54 
 

0%

20%

40%

60%

80%

100%

score

Reeks1 0,3% 0,0% 0,0% 0,7% 3,6% 12,1% 32,5% 31,1% 12,8% 6,9%

1 2 3 4 5 6 7 8 9 10

0% 20% 40% 60% 80% 100%

mobile  phone

WAP -mobile

la pt op

e le c t ronic  a ge nda

be e pe r

c re dit  c a rd

Re e ks1 83,5% 9,7% 19,2% 11,6% 6,5% 39,3%

mobile  phone WAP -mobile la pt op e le c t ronic  a ge nda be e pe r c re dit  c a rd
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Satisfaction Benchmark 
How does your web site score in analogy with the other participating sites ? 

 

 
Participating sites: (the notations on the left have no relation with the order of the 
sites below. 
 
 
Cosmopolitan Nederlandsdagblad Skyradio 
Emerce Newmonday Thebox 
Gelderlander Planet business TMFawards 
Het net chatcity Planet computer TMFweb 
Het net clubs Planet discovery Tvgids 
Het net home Planet game Tvweb 
Het net homepages Planet homepage Vinden 
Het net sharewere Planet living Vinden resultaat 
Inform Planet movie Viva 
Jobbox Planet multimedia Vivenda 
Kieskeurig Planet music Vrouwonline 
Lach Planet news Vtwonen 
Libelle Planet sport Wehkamp 
Margriet Planet wonen  
Marktplaats Rtl4  
Monsterboard Scoot  
Myweb   
   
   
    

 

 

 
 
 
 

6,3

6,5

6,7

6,9

7,1

7,3

7,5

7,7

1 4 7 10 13 16 19 22 25 28 31 34 37 40 43

Median
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Visitor Site Evaluation 
What are the success factors and the problem zones of your web site ? 
 

 
The measurement of these components was done on a 5-point scale by following statements: 

•  The site’s graphic features (colours, images) are attractive 
•  The site’s text is easy to read 
•  The site has a clear structure 
•  This site contains the latest in web technology 
•  This site works without any technical difficulties 
•  The site’s connections are fast 
•  This site treats each visitor in a personal way 
•  The information on this site is up-to-date and recent 
•  The information on this site is credible 
•  This site contains all the information I’m looking for 

 
 
 
 

3

3 ,5

4

4 ,5

0 ,05 0 ,1 0 ,15 0 ,2 0 ,25 0 ,3 0 ,35 0 ,4

Look and f eel

Readabi li t y

Nav igat ion

Sophist icat ion

Rel iabi li t y

Speed

Cust omisat ion

Recency

Credibil it y

Suf f ic iency

Succes
Potential

Danger Problem
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Relation to loyalty, brand and trust: 
 

 
 
The mean values above were obtained by following statements (answer category: 1 absolutely don’t agree – 5 absolutely agree): 

•  I trust this brand/company 
•  I like this brand/company 
•  I think it worthwhile to revisit this site 

 

2,5 3,0 3,5 4,0 4,5 5,0

I t r u s t  t h is b r a n d / c o m p a n y

I lik e  t h is b r a n d / c o m p a n y

I t h in k  it  wo r t h wh ile  t o  r e v isit  t h is  sit e

R e e k s1 3 ,8 6 4 ,3 6 4 ,2 4

I t r u s t  t h is b r a n d / c o m p a n y I lik e  t h is b r a n d / c o m p a n y I t h in k  it  wo r t h wh ile  t o  r e v is it  t h is  sit e


